< SEPTENI

Septeni Holdings Co., Ltd.
Financial Results Briefing for Q5 and Full FY2023/12

February 8, 2024



Event Summary

[Company Name]

[Company ID]

[Event Language]

[Event Type]

[Event Name]

[Fiscal Period]

Septeni Holdings Co., Ltd.

4293-QCODE

JPN

Earnings Announcement

Financial Results Briefing for Q5 and Full FY2023/12

FY2023 Annual

[Date] February 8, 2024
[Number of Pages] 33
[Time] 16:00 — 16:38
(Total: 38 minutes, Presentation: 38 minutes)
[Venue] Webcast
[Venue Size]
[Participants]
[Number of Speakers] 4
Koki Sato Group President and Chief Executive Officer
Yuichi Kouno Group Senior Executive Officer
Kei Hatano Group Senior Executive Officer
Tei Go Group Executive Officer
Support
Japan 050.5212.7790 North America 1.800.674.8375 — SCR | PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com S Asia’s Meetings, Globally

1



Presentation

Moderator: It is now time to begin the presentation of the financial results briefing of Septeni Holdings Co.,
Ltd. for Q5 and Full FY2023/12.

Thank you very much for taking time out of your busy schedule to participate in our financial results briefing.

At today’s meeting, Mr. Sato, Group President and Chief Executive Officer, will begin with an overview of the
financial results and business topics. Next, Mr. Kouno, Group Senior Executive Officer, who is expected to
assume the next Group President and Chief Executive Officer, will explain the medium-term management
policies and the outlook for the fiscal year ending December 31, 2024.

First, | would like to introduce our attendees. Mr. Koki Sato, Group President and Chief Executive Officer.
Sato: | am Sato. Thank you in advance for your cooperation.

Moderator: Mr. Yuichi Kouno, Group Senior Executive Officer.

Kouno: | am Kouno. Thank you in advance for your cooperation.

Moderator: Mr. Kei Hatano, Group Senior Executive Officer.

Hatano: | am Hatano. Thank you in advance for your cooperation.

Moderator: Mr. Tei Go, Group Executive Officer.

Go: | am Go. Thank you in advance for your cooperation.

Moderator: Now, Group President and Chief Executive Officer, Mr. Sato, will explain. In addition, from the
current fiscal year, a fact sheet is available in the IR Library of the corporate website as a supplemental

material to the presentation materials. Please go ahead.

Sato: | am Sato. Thank you very much for taking time to join us today despite your busy schedule. | will proceed
with the explanation.

Today, | will be presenting Q5 and full year financial results. As for the overall schedule, | will first explain
FY2023 financial results that have been completed in the first half of briefing.

After that, | would now like to continue with an explanation of the changes in the management structure
scheduled for resolution at the next general meeting of shareholders, which we have just announced. After
that, Mr. Kouno, who is expected to assume the next Group President, will explain of the medium-term
management policies and guidance for the present term in the second half of the briefing.

With this schedule, we would like to proceed and ask for your understanding.
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04 Figures in This Document

«: SEPTENI

Corresponding
documents

15 months, before Financial
e in FY Septembgr/ 2022 FY December/ 2.0.23. results briefing
discontinued (before reclassification of (15 months, before reclassification of — material
operations discontinued operations) discontinued operations) P4~32

Financial
Calendar CY2022 CY2023 CY2024 results briefing
year basis (After reclassification of (12 months, after reclassification (After reclassification of material
discontinued operations) of discontinued operations) discontinued operations) P37~50
Financial FY September/2022 FY December/2023 FY December/2024 Financial
reporting (After reclassification of (15 months, after reclassification of (After reclassification of statements
basis discontinued operations) discontinued operations) discontinued operations)

The Company changed its fiscal year-end, and FY12/23 was an irregular accounting period of 15 months.

In addition, following the resolution of the share transfer of COMICSMART INC., which operates the IP Platform
Business, the Company has classified this business as discontinued operations.

In this material, figures for FY12/23 review are 15 months and before reclassification of the IP Platform Business as
discontinued operations, based on the consistency with the previous company policies and business strategies.

Now, | will explain the finished 2023 summary. We describe how we have shown each figure in this document

on page four.

In the first half of the document, we explain how the materials are made in relation to the impact of the
change in our fiscal year-end and the reclassification of the IP Platform Business as discontinued operations

following the decision to transfer shares in this business.

Regarding the first half of the document, to be consistent with previous company policies and business
strategies, we have used the previous fiscal year, 15 months of irregular accounting period, and the figures
before the reclassification of discontinued operations, which is the stage before the share transfer of
COMICSMART Inc., or before the resolution was made for the review for the fiscal year ended December 31,

2023. Please note that.
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5 Summary «: SEPTENI

o

- Due to changes in the external environment, the growth rate of the digital advertising
market fell short of the initial forecast.

* Invested in human capital with a view to achieving sustainable growth over the medium
to long term.

+ Achieved revenue turnaround in 4Q and profit turnaround in 5Q after bottoming out in 3Q.

* Raised the year-end dividend estimate to ¥5.2.

» Under the new management structure, the Company aims to achieve growth that
outperforms the market average, mainly in the Digital Marketing Business.

3 PP R CICI I - Forecasts year-end dividends of ¥7.9 due to growth centered on the Digital Marketing
Business and the impact of the sale of the IP Platform Business boosting profit
attributable to owners of parent.

FY2023 Review

+ Generational change and transition to a collective leadership structure.

Management + Build a structure that aims for sustainable and discontinuous growth, centered on the
Structure Change Digital Marketing Business.
* Further strengthen the advanced governance system.

Share Transfer of + COMICSMART INC., which operates the IP Platform Business, will be removed from the
COMICSMART INC scope of consolidation after the share transfer and become an equity-method affiliate
i from April 2024 onward.

First, here is the summary of the first half.

It is divided into several parts, but first, for the review of finished FY2023, | will share changes in the external
environment. The growth of the digital advertising market, which was initially expected in the previous year,
was slightly lower than the planned forecast made at the beginning of the period, indicating that this was a
year in which the external environment changed dramatically.

Meanwhile, with a view to our sustainable growth in the medium-to-long term, we have made decisions and
implemented major human capital investments, including changes in compensation and base increases, in
our core assets, human capital. As for the full-year trend, performance bottomed out in Q3 and tuned around
toincrease revenue in Q4, and also did to increased profit in Q5, so we made good progress against the revised
earnings guidance in line with our forecast.

We have also decided to raise this year-end dividend estimate to JPY5.2, according to our forecast.

As for the outlook for FY2024, as | explained at the beginning of this briefing, we are moving to a new
management structure, announced at the end of last year. Under the new structure, we aim for growth that
outperforms the market average, with a focus on the Digital Marketing Business.

In addition, we forecast a year-end dividend of JPY7.9 per share, due to the growth centered on this Digital
Marketing Business and the effect of the recently announced sale of the IP Platform Business, boosting profit
attributable to owners of parent.

Next, regarding the change in management structure, we have recently decided to pass the baton of
management to a new generation on the occasion of a major change in the management structure. We have
decided to make a drastic change in the management structure to shift from what | have led the management
as CEO for a long time to a more collective leadership structure.
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Through this structure, we hope to build a system that aims for sustainable and discontinuous growth,
especially in the Digital Marketing Business. At the same time, we intend to enhance our governance structure

to be more progressive.

Finally, | will share the share transfer of COMICSMART Inc. COMICSMART Inc., which is engaged in the IP
Platform Business, will cease to be a consolidated subsidiary of the Company after the share transfer and will
become a non-core business in the form of an equity-method affiliate after April 2024.

6 Progress against outlook for This fiscal Year (review)

w2t SEPTENI

In line with the outlook, revenue turned positive in 4Q.

Continuing to aim for profit turnaround in 5Q.

Trends and Outlook of YoY Changes in Each Item (Consolidated) | Timing of reversal

FY2023

Net sales +6.5% -5.4% +3.3% sh7e Double=digt
growth
Revenue growth
Revenue +6.1% -4.0% -0.2% gy Double-digit
growth
SO +32.2% +2.0% +7.8% shig Decinelntie InNeroasEat
expenses increase pace cruising speed
Non-GAAP . . "
s Profit Substantial profit
al o, e ) v, o, g o,
op:::ftiltng 55.6% 29.7% 77.0% 30.0% HeRarcimnd growth

*Comparison based on results and outlook prior to reclassification of the IP Platform Business as discontinued operations.

Next is page six, which is a restatement.

We have revised our earnings forecast from the guidance we had originally projected for this fiscal year. So,
the page shows the progress against the reviewed outlook for this fiscal year. We had indicated that we would
draw up a reversal scenario, with a turnaround in net sales growth in this Q3, a turnaround in revenue growth

in Q4, and a turnaround in operating profit growth in Q5.
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07 FY2023 Results and FY2024 Forecasts

L
...‘.
* ¥
L AL

* SEPTENI

FY2023 achieved a profit turnaround in 5Q in line with the outlook. FY2024

expects higher revenue and profit, mainly in the Digital Marketing Business.

Trends and Outlook of YoY Changes in Each Item (Consolidated) | Timing of reversal
FY2023 FY2024
o 0 [ [ sa | (Forecasto)
Double-digit
Net sales +6.5% -5.4% +3.3% +6.7% growth growth
+18.9%
Double-digit
Revenue +6.1% -4.0% -0.2% +3.0% growth growth
+17.2%
Decline in the
SG8A +32.2% +2.0% +7.8% +6.1%  increase pace Wcrecse of
expenses +7.7% cruising speed
Non-GAAP < g G e
operating _55.6% -29.7% -77.0% -30.0% Profit turnaround SUL/,»tG‘JF:O‘;I’ profit
profit +40.9% growth

*Comparison based on forecasts after reclassification of the IP Platform Business as discontinued operations and FY2023 results (prior to reclassification).

Page seven shows the actual results of the scenario, a verification of what was originally expected and the
actual results. For FY2023, we achieved a turnaround in profit growth in Q5 in line with this forecast.

Net sales growth was in the 18% range with double-digit growth. Revenue also showed double-digit growth
in the 17% range. We had planned for a turnaround in operating profit as a reversal scenario, and in line with
this plan, we achieved a turnaround in profit growth in Q5, increasing profit over 40%.

Moreover, for FY2024, this is the forecast for this progressive period. We project an increase in top-line
revenue, as well as the increase in SG&A expenses at a normal rate and a correspondingly large increase in

operating profit.

This is a significant increase in profit compared to the forecast after the reclassification of the IP Platform
Business and the actual results before the reclassification of the previous year, which is also in line with the
original forecast, with no significant gap. We proceed with the guidance for the new period.

The above is a summary of the results for FY2023, as well as a summary of the outlook for FY2024.
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0 FY2023 Earnings Highlights .. SEPTENI

—= (15 months, before reclassification of discontinued operations) s

Both revenue and Non-GAAP operating
profit exceeded the revised forecasts.

Compared to forecasts
Consolidated Revenue ¥37,281mn  101.6%
Non-GAZP ¥4,426mn  105.4%

Operating Profit
EPS ¥20.74 +x3.21

*YoY changes are not shown because FY2023 is an irregular 15-month accounting period.

We will then move to the review of the financial results. Page nine shows highlights of the full-year results for
FY2023, showing figures and details of the 15 months before the reclassification of discontinued operations.

As shown here, both revenue and Non-GAAP operating profit exceeded the revised forecasts. The results
exceeded the revised guidance by 1.6% for revenue, 5.4% for operating profit, and plus JPY3.21 for EPS,
respectively.

10 FY2023 Earnings Highlights .‘ SEPTENI

(15 months, before reclassification of discontinued operations) A

Acquisition of new clients and expansion of existing projects
resulted in exceeding the revised forecasts.

Digital
h;zrsli(:::Sg Compared to forecasts Compared to forecasts
Non-GAAP
Revenue ¥32.112mn 103.3% Qesrating ¥8,527mn 103.4%
rofi

IP Platform Business grew significantly, yet other areas
underperformed, leading to results below the forecasts.

Media
Platform
BU Si ness Compared to forecasts Compared to forecasts
Non-GAAP
Revenue ¥5839mn 92.7% Opperofting ¥-656mn ¥-106mn
rofit

Including investment in new segments of ¥~-58mn

*YoY changes are not shown because FY2023 is an irregular 15-month accounting period.

Results by segment are shown on page 10. In the Digital Marketing Business, we exceeded its revised forecast
due to the increase of new clients and expansion of existing projects.
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As for the Media Platform Business, while the IP Platform Business grew significantly, the other areas of the
business were somewhat under-achieved, meaning that the results did not reach the earnings forecast. Each
of these figures is as stated as you can see.

11 Consolidated Income Statement vt SEPTENI
— (15 months, before reclassification of discontinued operations) b

Profitability improved in 5Q due to the top line growth

and appropriate control of SG&A expenses.

| 1ea [  sa | Full vear

Value Ratio Value Ratio Value Ratio

Revenue 29,108 100.0% 8,173 100.0% 37,281 100.0%

Gross Profit 21,960 75.4% 6,154 75.3% 28,115 75.4%

SG&A expenses 18,899 64.9% 4,907 60.0% 23,806 63.9%

Non-GAAP operating profit 3,163 10.9% 264 15.5% 11.9%

Operating profit 3,023 10.4% 1,261 15.4% 11.5%

Financial income 5 0.0% 70 0.9% 75 0.2%

Financial expenses 209 0.7% 14 0.2% 224 0.6%

Equity in earnings of affiliates 1,356 4.7% 495 6.1% 1.851 5.0%

Profit for the period attributable 2769 9.5% 1,550 19.0% 4,319 11.6%
to owners of parent

Basic earnings per share (EPS) (¥) 13.28 — 7.48 — 20.74 -

[Reference] Net sales 134,605 — — 172,733 —

*YoY changes are not shown because FY2023 is an irregular 15-month accounting period.

Page 11 outlines consolidated P&L. The top line growth and control of SG&A expenses in Q5 improved
profitability compared to those of Q4 cumulative total.

12 Earnings Trend by Business Segment SEPTENI

—— (15 months, before reclassification of discontinued operations)

Although the performance fell short of the initial forecasts due to changes

in the external environment, it exceeded the revised forecasts.

M Digital Marketing B Media Platform M Adjustments (Unit: ¥mn)

28.819
3,297
21,384
16,796 2,885 g
2,005
25,862
18,869
15,079
FY2019 FY2020 FY2021 FY2022 FY2023 FY2019 FY2020 FY2021 FY2022 FY2023

*As the elimination of intersegment revenue is omitted, the total of each business revenue and consolidated revenue (underlined figures) do not coincide.
Page 12 is about earnings trend by business segment. As we have explained before, changes in the external
environment have caused the forecast itself to revise downward than at the beginning of the period.
Meanwhile, the progress was as described, exceeding the revised forecast.
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13 Revision of Dividend Forecast «: SEPTENI

As profit attributable to owners of parent exceeded the revised forecasts,

the Company raised the year-end dividend forecast to ¥5.2 per share.

Profit Attributable to - Dividend and o
Owners of Parent Ml ¥enn Dividend Payout Ratio SEDIIkSid pacabidink ()
~e-Dividend payout ratio

5.734
4,319
3.4
2,604 116.5%
s NGO e FY2021 FY2022 FY2023

(Estimate)

Page 13 is a revision of the dividend forecast, which we have also shown in the summary. Since profit
attributable to owners of parent exceeded the revised forecast, we have revised our forecast by raising the
year-end dividend forecast to JPY5.2 per share.

14 Digital Marketing Business Earnings Overview “:: SEPTENI

Number of Dentsu alliance clients and sales steadily expanded.

Volume of clients in collaboration Sales from the collaboration
with Dentsu Group with Dentsu Group

= Volume of clients = Dentsu alliance sales (¥bn)
w==p==Composition rate

ss
o e

CY2019 CY2020 CY2021 CY2022 CY2023 CY2019 CY2020 CY2021 CY2022 CY2023

Next, page 14 shows the business earnings of the Digital Marketing Business, focusing on our collaboration
with the Dentsu Group.
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The volume of clients in collaboration with Dentsu Group and sales from the collaboration with Dentsu Group
have been growing steadily in calendar years. Both the volume of clients and sales grew steadily in the ended
calendar year 2023.

L]
-

15 Media Platform Business Earnings Overview “:: SEPTENI

GANMA! Subscription revenue and commerce revenue increased significantly
due to the impact of anime broadcast and multi-title hits.

GANMAI GANMA!
Subscrl ption Revenue Commerce Revenue*

*Volume in FY2017=100 |

= Commerce revenue (unit:¥mn)
= Subscription revenue
LU o | . [ 120 |

FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2019 FY2020 FY2021 FY2022 FY2023

*Commerce revenue: Revenue from the sales of content, such as e-books and crowdfunding

Page 15 shows the Media Platform Business earnings overview.

This also shows steady growth in subscription revenue and commerce revenue from GANMA! due to the boost
from the effects of anime broadcast and the success of several in-house IP titles.
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16 Expansion into New Business Domain Topics ¥t SEPTENI

(HR Technology Business) otete’e
Provision of HaKaSe Onboard, a DX service that supports

on-boarding of employees, expanded.

No. of clients ﬁU intage
50 .
i o Daiwa LifeNext l =R p
SR — ) BRRATEKL A L
90% .
Fostsm  YasHoo!  1-511%

JAPAN

Continuing on page 16, we share an overview of the results of the HR Technology Business as expansion into
new business domains.

In this area, we expanded the number of clients for our DX service called HaKaSe Onboard, which is designed
to support on-boarding, success, and retention of employees.

This is a SaaS-type business, and the number of clients that have adopted this service, mainly large companies,
currently exceeds 50, and the retention rate is very high, indicating that the business is off to a good start.
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1 Consolidated Income Statement (Oct-Dec) SEPTENI

—— (Before reclassification of discontinued operations)

Revenue and profit increased substantially,

mainly due to the turnaround of the Digital Marketing Business.

5Q/2023 1Q/FY2023
(unit: ¥mn)
Value Ratio YoY Value Ratio

Revenue 8,173 100.0% +17.2% 6,974 100.0%
Gross Profit 6,154 75.3% +13.9% 5,405 77.5%
SG&A expenses 4,907 60.0% +7.7% 4,557 65.3%
Non-GAAP operating profit 1,264 15.5% +40.9% 896 12.9%
Operating profit 1,261 15.4% +49.6% 843 12.1%
Financial income 70 0.9% +14,780.8% 0 0.0%
Financial expenses 14 0.2% -97.9% 680 9.8%
Equity in earnings of affiliates 495 6.1% -23.2% 644 9.2%
Profit for the period attributable 1.550 19.0% +166.0% 583 8.4%

to owners of parent ’ =2 : :
[Reference] Net sales 38,129 — +18.9% 32,064 —

Continuing on page 18 and thereafter, | will explain financial results in Q5.

The consolidated financial results for ended October-to-December period of FY2023 show higher revenue,
mainly attributable to the turnaround of the Digital Marketing Business, as well as significantly higher profit.
YoY, revenue and operating profit grew by more than17% and 40%, respectively, leading to significant
increases in both revenue and profit.

19 Quarterly Trend of Earnings by Business Segment 55 SEPTENI

—= (Before reclassification of discontinued operations)

Although personnel expenses increased from 3Q due to the strengthening of human

capital investment, the impact was reversed within the period and profit increased.

M pigital Marketing B Media Platform W Adjustment (unit: ¥mn) =@ OP Margin (relative to revenue)

Laga 7.566

,009

Revenue

. Bad 14.9%

%153 A

11.8% o 900 L0 896
21
—= 2,821 2,750
2,00
a7e 1728 1.736
I = o2 B O
1Q 2Q 3Q 4Q 1Q 2a 3Q aQ 1Q 2Q 3Q 4Q 5Q
FY2021 FY2022 FY2023

*As the elimination of intersegment revenue is omitted, the total of each business revenue and consolidated revenue (underlined figures) do not coincide.

Page 19 shows the quarterly trend of consolidated earnings.
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As | mentioned enhancing human capital investment at the beginning of this presentation, we increased base
of personnel expenses in Q3 but were able to turn around and increase profit by offsetting the base increase
during that period.

The term that ended was an irregular five-quarter period, and Q1 and Q5 fell in the same October-December
period. Q1 results were before the base increase, but in Q5 after the base increase, profit increased by
covering personnel increase and the base increase of human capital investment.

Since higher profit were achieved so, | have the impression that we are gradually verifying that the investment
in human resources is having a positive impact on the business.

> Quarterly Trend of Consolidated Profit Before Tax SEPTENI

—— (Before reclassification of discontinued operations) !

Equity in earnings of affiliates recovered

after bottoming out in 3Q and increased QoQ.

u IFRS operating profit = Financial income ®Financial expenses mEquity in earnings of affiliates Profit before tax (unit: ¥mn)

2,604
H . 2.268
1,980 1966
- 354 1699 Ea 474 1,812
33 [ 216 | 807
S 586
824
858 644 1.079
313
H H 843 20 & 738
[ 221 |
Jha -14 = oy -13 0 -14
-205
-680
j[e] 2Q 3Q 4Q 1QQ 2Q 3Q 4Q 5Q

FY2022 FY2023

Page 20 shows quarterly trend of consolidated profit before tax.

Equity in earnings of affiliates recovered after bottoming out in Q3 and increased QoQ, showing steady
turnaround as well.
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21 Quarterly Trend of Consolidated Profit Before Tax st SEPTENI

=— (IFRS, before reclassification of discontinued operations) th

Cost of sales increased YoY due to increased sales of e-books

in the IP Platform Business.

(unit: ¥mn) 2 FY20 2 FY2023 QonQ YonY
19 2Q 20 3Q 4Q 1Q 2@ 3Q 4Q 5Q

Tl uksanor 1,005 939 1,076 1,079 1,120 1,647 1,637 1,694 1568 1,762 1894 1923 2,019 +50% +28.7%
Labor costs 296 321 347 344 364 366 388 379 393 408 453 442 439  -06% +119%
Subcontroctconts 240 167 204 244 294 779 632 674 545 659 623 650 596  -83% +9.4%
Others 468 451 525 491 462 503 617 641 631 695 819 832 984 +183% +559%
e 3,061 3,380 3,593 3711 3,447 4,442 4,626 4543 4557 4,532 4,988 4,821 4907 +18% +7.7%
Gabar costs ) 2,019 2,183 2,230 2,337 2,298 2,825 3,002 2,888 3,000 3004 3400 3,312 3,316 +0.1% +10.6%
Employee bonuses'? 85 285 283 270 169 349 236 183 152 163 155 198 211 +64% +38.3%
Rent expenses etc. 324 321 327 326 266 290 301 312 301 298 31 309 310 +02%  +3.0%
Advertising expenses 184 188 281 242 192 223 280 265 228 190 245 233 223 -4.2% 2.1%
Taxes and dues "3 35 37 41 60 45 126 124 120 107 107 100 63 10t -66.0% 21%
Others 415 366 431 476 477 629 683 774 770 769 777 706 743 +52%  35%

*1 Performance-linked stock compensation (BIP trust), which is a reconciliation to Non-GAAP operating profit, is recognized as labor costs since FY2021/2Q.
*2 Including estimation amount for additional performance-linked bonus. *3 Taxes and dues, originally accounted as others, were extracted and calculated.

As for the cost structure, the growth of the IP Platform Business led to an increase in cost of sales.

2 Quarterly Trend of Consolidated SG&A Expenses SEPTENI

== (Before reclassification of discontinued operations)

Personnel expenses increased YoY

due to the strengthening of human capital investment.

mLabor costs *1 mBonuses *2 mRent expenses, etc. = Advertising expenses = Taxes and dues *3  mOthers (unit:¥mn)

4,988
4821  4.907

4543 4557 4532 s
706 743

2,019

1Q 2Q 3Q 3Q 4Q 1Q 2Q 3Q
FY2021 FY2022 FY2023

*1 Performance-linked stock compensation (BIP trust), which is a reconciliation to Non-GAAP operating profit, is recognized as labor costs since FY2021/2Q.
*2 Including estimation amount for additional performance-linked bonus. *3 Taxes and dues, originally accounted as others, were extracted and calculated.

Page 22 shares the quarterly trend of consolidated SG&A expenses. This is also a repeat of the previous
explanation on increase in personnel expenses due to the strengthening of human capital investment.
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24 Digital Marketing Business Earnings Overview s SEPTENI

Revenue and profit increased YoY, exceeding the revised forecasts.

5Q/2023 1Q/2023 Full-year Compared

(unit: ¥mn) . FY12/23 forecaststl o forecaits
Value Ratio Value Ratio

Revenue 6,920 +11.6% 6,203 100.0% 32,112 31,100 103.3%

Gross profit 5,662 +12.0% 5,054 81.5% 25,810

SG&A expenses 3,605 +8.0% 3,337 53.8% 17,364

Non-GAAP o o
operating profit 2,073 +19.5% 1,736 28.0% 8,527 8,250 103.4%

[Reference] 5
Net Sales 36,974 +17.7% 31,415 168,076

The following is an overview of the business performance by segment.

This is the quarterly results of the Digital Marketing Business, showing YoY increase in revenue and profit.
Business earnings grew more than revised forecasts, showing that the top line grew steadily, and the bottom
line also did accordingly.

5 Digital Marketing Business Quarterly Earnings Trend EEEE SEPTENI

While strengthening investment in human capital,
operating profit margin improved during the period.

mmmRevenue =mmNon-GAAP operating profit (unit:¥mn) —e—OP margin (relative to revenue)

29.9% AR 32.1%
5,977,

R 27.6% (R PPE 28.0%

2,001 191

2Q 3Q 2Q 3Q 4Q 3Q
FY2021 FY2022 FY2023

Page 25 shows the quarterly earnings trend, which indicates that the operating profit margin improved during
the period while the Company strengthened investment in human capital. The profit base also grew steadily
in line with the growth of the top line, bottoming out in Q3 and continuing to grow through Q4 and Q5.
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26 Digital Marketing Business Progress on Business Alliance with Dentsu Group 8435+ SEPTENI

LI ]

Dentsu alliance sales increased YoY due to the steady progress of the alliance.

mmm Organic sales mmm Dentsu alliance sales (unit: ¥mn) ~a--Composition rate

36,294

31129 31946 31415

2Q 3Q 2Q 3Q 3Q
FY2021 FY2022 FY2023

*Since FY2022/2Q, organic sales include the effects of new consolidation

Page 26 shows the progress on business alliance with the Dentsu Group. Repeating the full-year highlights,
Dentsu alliance sales increased YoY due to the steady progress of alliance.

28 Media Platform Business Earnings Overview
—— (Before reclassification of discontinued operations)

Revenue increased and loss narrowed due to growth
in the IP Platform Business.

/ 1Q/202
(unit:¥mn) panes afehes FY12/23 'f'_U"‘Ye?f ::t;mpuf:td
Value Ratio YoY Value Ratio OLECdsRS B 10 IOrecasts

Revenue 1,402 100.0% +58.8% 883  100.0% 5,839 6,300 92.7%

Gross profit 639  45.6% +37.4% 465 52.7% 2,967

SG&A expenses 751 53.5% +13.4% 662 75.0% 3,616

i -112 +80 -192 -656 -550 -106

operating profit

Investment amount to
expand business -25
domains*

*Total operating profit (loss) from businesses positioned as expansion into new business segments.

Next outlines the quarterly results of the Media Platform Business.

On page 28, the growth of the IP Platform Business resulted in a significant increase in revenue and a
narrowing of the deficit, which is slightly short of our guidance. The business itself has been however growing
steadily and significantly, growing about 58% in revenue. The bottom line was also improved.
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29 Media Platform Business Quarterly Earnings Trend <o SEPTENI
== (Before reclassification of discontinued operations)

*
L

Revenue reached a record high for the third consecutive quarter.

=Revenue #Non-GAAP operating profit ol to expand business domains (unit: ¥mn)

3Q
FY2021 FY2022

Page 29 shows quarterly earnings trend.

This is also the third consecutive quarter that earnings have reached a record high.
30 IP Platform Business Revenue Trend s SEPTENI

Advertising revenue increased due to growth in anime projects.

u Charge ®Advertisement | *Volume in 1Q FY2018= 100 |

533
458
392
330
301
260
232
201
164 169 165
I I I I I
2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q* 5Q

FY2021 FY2022 FY2023

*Retrospective corrections were made to FY2023/4Q values.

Page 30 shows the IP Platform Business revenue trend.

Both QoQ and YoY, revenue, classified in to charge and advertisement, increased significantly due to an
increase in advertising revenue from the growth of anime projects.
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31 IP Platform Business Subscription Revenue Trend s SEPTENI

Subscription revenue achieved growth of +37.7% YoY
due to a steady increase in the number of subscribers.

13.703
E Subscription revenue | *Volume in 1Q FY2017= 100 I 12,713
11,845
10,682
410047 9,953
9, 018
8,033
6 747
5, 623
4,378 4.537
417 3,596
2.335 2,732 2,936
1 . [ I I I
‘ 1o 20 - sa

4Q  1Q 2Q 30 4Q IQ 2Q 4Q 10 2Q 40 IQ 20
FY2019 FY2020 FY2021 FY2022 | FY2023

Page 31 shows IP Platform Business subscription revenue trend.
This also shows a steady increase in the number of subscribers, significantly increasing about 37% compared

to the previous quarter.

32 IP Platform Business Commerce Revenue* Trend

Commerce revenue grew by approximately 2.3 times YoY
due to strong e-book sales.

mCommerce revenue (unit: ¥mn)

1Q 2Q 3Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 5Q
FY2020 FY2021 FY2022 FY2023

*Commerce revenue: Revenue from the sales of content, such as e-books and crowdfunding

Page 32 shows IP Platform Business commerce revenue trend.

Commerce revenue here also grew significantly, with a 2.3-fold YoY increase thanks to strong e-book sales.
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This concludes a summary of the business performance by segment.

34 Changes in Management Structure «: SEPTENI

Following discussions in the Nomination and Remuneration Advisory Committee,

the Company decided to change its management structure to transition to a new generation
and to focus on growth centered on the Digital Marketing Business.

Composition of the Nomination and Remuneration Advisory Committee Comments from the chairperson of the Committee

Since the establishment of the Nomination and Remuneration
= Committee in July 2023, we have deliberated on the renewal of
-

the management system.

Through a process of candidate interviews and committee

dialogues, we have comprehensively evaluated the need for

leadership that can accelerate growth while focusing on the

Outside Director, Chai Outside Director Outside Director digital rnark?hng bus:r’\ess. with the pers;?eft:ve of tru.nswonmg

Etsuko Okajima Yusuke Asakura Yoshiki Ishikawa to ageneration that “creates a new era” ‘and achieving

discontinuous growth. As a result, two individuals have been

selected.

We have great expectations that these two will demonstrate
strong leadership and we will support the new team in their

endeavors.
Etsuko Okajima,
Chair of the Nomination and Remuneration Advisory Committee
Outside Director Outside Director Representative Director " : ’
Akie Iriyama Mio Takaoka Koki Sato

This is the last part of my presentation, and | would like to explain the recently announced changes in the
management structure.

Page 34 is the background to this change in the management structure. Here, as you can see on the slide, we
have a Nomination and Remuneration Advisory Committee. The Board of Directors asks advice to the
Nomination and Remuneration Advisory Committee, which consists primarily of independent outside
directors.

Following the discussions in this committee, we decided to change the management structure to transition to
a new generation at this time. Then, we reviewed our portfolio with a focus on the Digital Marketing Business,
which is expected to grow more and more.

To change the management structure, we had quite substantial discussions and concluded a bold decision for
this kind of new growth.

Please, look at the comments here from Ms. Okajima, who chaired the committee.
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35 Changes in Management Structure Group Executive Officer System st SEPTENI

The Company aims to achieve the vision and sustainable growth and increase

corporate value by establishing and promoting a new collective leadership system.

Newly appointed director’! Group Executive Officer Structure after April 1, 2024

Yuichi Kouno
New Representative Director,

Name Position Name Position

s A " " Yuichi Group President and Teruyuki Group Executive
Group President and Chief Executive Officer Kouno*? Chief Executive Officer Noguchi Officer
Joined the Company as a new graduate. ; i -
ey ive Director of SEPTENI CO., LTD. Yusuke Group Exef:ullve Vice Shuhei Ezaki Group E‘xecutlve
pponteda 999'959'_1‘071 Direct Shimizu*? President Officer
and Septeni Japan, Inc in 2018. and Executive Officer*? Yoko Group Executive
In addition to leading the Digital Marketing Business, ' Group Executive Vice Miyazaki*2 Officer
Kouno has recently contributed to the creation and Us‘"“:", President - -
expansion of collaborative results as the head of the me and Executive Officer*? Mc;:{:kl Grougﬁi::crullvo
Dentsualliance. Kei H Group Senior Executive =
Yusuke Shimizu ei Hatano Officer FY:s:ke Grougﬁ_xocuuvo
ukuhara icer
New Director, Group Executive Vice Tei Go*2 Group:Senjer Executiva | Group Executive
President and Executive Officer = it Yuta Suzuki Officer
) = = .
Joined the Company as a new graduate. ~ :*/ ',((Zznl:;:,a.;' Group sg}gix“u"“ Takahiro Group Executive
Appointed as Representative Director of SEPTENI CO., LTD. ’ - - - Yamasaki*? Officer
and Septent Jopan Inc in 20, gf,l?:;'oz Grovp sg'ﬁ:f,x“u"” Ryo Okubo*2 Group Executive
In addition to leading the Digital Marketing - - - Officer
Business, Shimizu has been in charge of Magayuki Group Senior Executive
the Corporate Planning Division. Takano Officor

*1 Scheduled to assume the position of director after the Ordinary general Meeting of Shareholders to be held in March 2024 *2 Newly appointed *3 New position
*For details, please refer to the timely disclosure “Notice Concerning Changes of Representative Director and Directorand Next-Term Management Structure” disclosed on December 11, 2023.

As for the new structure, page 35 describes changes in the management structure and the new structure of
the Group Executive Officers.

Going back to what | mentioned at the beginning of this briefing, | have been CEO for a long period of time.
But by establishing and promoting a new collective leadership structure, we aim to achieve sustainable and
discontinuous growth in the next structure. We will strive to realize our vision as the Septeni Group by doing
so.

As new directors, we plan to submit a proposal to the next General Meeting of Shareholders, and we plan to
appoint two directors, or a new President and CEO. Mr. Kouno and Mr. Shimizu are scheduled to lead the new
management structure.

As regards the Group Executive Officer structure after April 1, 2024, we also plan significant changes and
renewal with generational change as a keyword. This concludes my part of the explanation.

For the latter part of the presentation, | would like to switch the speaker to Mr. Kouno, who is scheduled to
assume the position of the new president, and we will proceed with our briefing.

Our company got listed on JASDAQ of that time in 2001. Since then, | have engaged in various dialogues with
our shareholders for more than 20 years, including financial results briefings at IR events such as this one. |
am grateful for all the support and encouragement and appreciate the very valuable dialogue opportunities.

I sincerely appreciate your support and guidance over the years. Mr. Kouno will now proceed with this briefing.
Thank you.

Moderator: Thank you.

From now on, Mr. Kouno, Group Senior Executive Officer, next CEO, will explain the outlook for the Medium-
term Management Policies in FY2024. Please, go ahead.
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7 Medium-term Management Policy Theme under New Structure E:_IE:E SEPTENI

Focus
&
7 Synergies

Kouno: Hello, every shareholder. My name is Kouno again.
| would like to ask for your continued support in advance.

| would like to talk about our Medium-term Management Policies for the present fiscal year and beyond, as
well as our outlook for the fiscal year ending December 31, 2024. Now, turn to page 37.

We have set forth a new theme for our Medium-term Management Policies under new structure this time.
Under the theme of “Focus & Synergy,” | would like to carry out medium-term management for the next three
years.
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38 Update on Medium-term Business Policies (Fy2024 to Fy2026) s:isit SEPTENI

From the “Domain Expansion” to the “Going Deeper” phase.

~FY2023 FY2024~
. - Focus
Domain Expansion &

7 Synergies N

In our previous Medium-term Management Policies, we have managed by setting FY2023 as the completion
year for the expansion of the Septeni Group’s business domain. | would like to make a solid effort over the
next three years, starting with FY2024, to pursue the expanded businesses more and make them profitable.

L LN ]
% %

9 Update on Medium-term Business Policies (FY2024 to Fy2026) s SEPTENI

The Company started preparations to evolve into a corporate entity with multiple

strong businesses by further strengthening the mainstay Digital Marketing Business

Medium-term Theme Medium-term Focus Point

Reorganization and strengthening
k of the Digital Marketing Business

\ J

AY Focus —

& Group synergies utilizing
the Digital Marketing Business assets

Z S y ne rg Ies R , Creation of businesses

from within each area

Please turn to page 39. Among them, we would like to further strengthen our core Digital Marketing Business
especially, and begin preparations for evolving into a corporate entity with multiple businesses in 2024.

In particular, our medium-term focus point is to grow the top line as a more profitable business by
reorganizing and strengthening our core Digital Marketing Business within the Group.
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We will also work to create group synergies by leveraging our Digital Marketing Business assets.
Relating to this, | will talk to you about the details later, but in the Digital Marketing Business, the focus of

this medium-term plan is to divide the business that has been operated by individual companies into areas
and to launch new businesses from within those areas, starting with existing businesses.

4(0 Reorganization and strengthening of Digital Marketing BusinessEZEIEIE SEPTENI

The Company classifies the Digital Marketing Business into each area
and shift to area management under a new executive structure

Digital Marketing Business
* Strengthen Dentsu alliance and integrated marketing
Marketing Communication Area * Consolidate functions within the Group and strengthen
the combination of human resources X know-how X assets )
* Further strengthen the strength of digital X offline media )
Direct Business Area - Develops new business in sales of own products (D2C business)
by leveraging the Group’s know-how

Strengthen customer development support by leveraging
the technological capabilities cultivated to date

*» Develops into peripheral areas to further strengthen
the development organization

Media Platform Business * Fully utilize existing assets to maintain profitability )
+ Investments for business growth + Consider M&A as appropriate for business growth in each area )

As | have just mentioned, we have divided our core Digital Marketing Business into three areas, and under a
new execution structure, we would like to start the management of the business companies not as an

individual company, but as an area, from FY2024, the starting year of the present medium-term management
plan.

Data Solution Area

The three areas are the Marketing Communication Area, the second is the Direct Business Area, and the third
is the Data & Solutions Area within the Digital Marketing Business. For each of these, | will explain again later.

Furthermore, as mentioned earlier, we will transfer shares of COMICSMART Inc. in the IP Platform Business. |
would like to start preparing from FY2024 so that we can continue to firmly establish a profitable Media
Platform Business.
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1 Focus and Synergies within Each Area s SEPTENI

Marketing Communication Area

Provides marketing support through online and offline integration in full funnels, from branding
to CRM, centered on sales and operation of digital advertising for domestic and overseas clients

* Promote Dentsu alliance * Top line growth

* Strengthen integrated marketing * Market share expansion

Synergy
* Improvement in profitability

s (S:trengthenEsqutions tc; suppfort through strengthened sales
ustomer Experience Transformation, . .

such as generative Al and CRM, by of high-profit p_rOdUCts .

consolidating functions within the Group * Improvement in productivity

| would like to give you a brief explanation of each of these three areas of the Digital Marketing Business on
page 41.

First, in Marketing Communication Area, we will continue to provide marketing support through online and
offline integration in full funnel from branding to CRM, centered on sales and operation of digital advertising
for both domestic and overseas clients.

In this sense, we would like to further accelerate the promotion of the Dentsu collaboration, which we have
worked with since 2019. We will also do the strengthening of integrated marketing by Dentsu and Septeni.

In addition, we will ensure the top line growth through a mix of organic top line growth and growth through
the Dentsu collaboration. We hope to expand our share in the market.

In addition, in the “Focus & Synergy” section, there are all kinds of businesses related to the digital marketing
within the Group.

By consolidating these functions of areas, we would like to strengthen solutions that support Customer
Experience Transformation, such as Generative Al and CRM, and improve our profitability steadily by linking
client assets or linking services and products.

We also would like to improve productivity by seeking integration and collaboration in operations as part of
our medium-term management plan.
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42 Focus and Synergies within Each Area s SEPTENI

Direct Business Area Data Solution Area

Solves clients’ issues by integrating offline media Collects, integrates and utilizes data, and develops
and digital, specializing in the direct marketing area and provides solutions utilizing Al.

Further strengthen the strengths of Strengthen customgr development .
Focus digital X offline media Focus support by leveraging the technological
capabilities cultivated to date.
Develops new business in sales of own Develops into peripheral areas to
Synergy products (D2C business) by leveraging Synergy further strengthen the development
the Group's know-how organization

Future Roadmap Future Roadmap

Start of
engineer !
development ) engineer
& dispatch /¢ on-§|te“

business service'

. Start of Strengthening

Client cilos Launch of of capabilities
marketing guarantee own D2C .through
support business in-group

business*!
developmen

Start of

*1 A business that guarantees sell-out of clients' products leveraging marketing capabilities

For the other two areas of the Digital Marketing Business, this will be the first time that we will talk about
these Direct Business Area and Data & Solutions Area here. So, | would like to give you a brief explanation.

First is Direct Business Area. We have a business company that specializes in the direct marketing area and is
currently engaged in solving client issues by integrating offline media and digital.

We will not only provide marketing support to our clients, but we will also work with them to start sales
guarantee business or to develop and sell OEM products, going forward.

In addition, we would like to use our assets specialized in the direct marketing area to launch our own D2C
business at the final stage. We would like to add our business model from this area as well.

Next is Data & Solutions Area. We currently develop and provide solutions for data collection, integration,
and utilization and Al-based solutions for the Septeni Group’s internal solutions and the Dentsu Group’s
internal solutions.

As the start of this medium-term plan, we would like to prepare not only for the development of internal
solutions, but also for providing our development capabilities to external clients.

In this sense, we have started a business of training and dispatching engineers by 2023. To increase the
number and scale of these engineers, we will carefully examine the engineer training business, and then use
the human resources we have developed through this business as an engineer on-site service for our clients.
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43 IP Platform Business Purpose of Share Transfer and Outlook s SEPTENI

+ After its management structure reform, the Company will further focuse on the Digital Marketing
Business, the core business of its business portfolio, with the aim of achieving sustainable and
dramatic discontinuous growth.

+ The IP Platform Business will be able to engage in bolder and more agile business investments and
operations than before, by conducting business operations and fundraising outside of the Group.
This will lead to the sustainable growth and maximization of corporate value for COMICSMART Inc.,
and ultimately contribute to the enhancement of the Company's corporate value.

Before the Share Transfer After the Share Transfer m

On the date of the share transfer
(scheduled in March 2024),
COMICSMART Inc. will become an
equity-method affiliate,

and FY2024/1Q is expected to record a

investors investors

| 10.6% . I 67.4%

’ f . . g
comicBmarr gain of approximately ¥2.2 billion
COM“"@MA" @ associated with the share transfer.

*For detalils, please refer to the timely disclosure “Notice of Changes in Consolidated Subsidiary (Share Transfer) and Recognition of Gain on Sale” disclosed on December 19, 2023 and February 8, 2024

Next, move to page 43. This one, as | mentioned earlier, is about the IP Platform Business and the transfer of
COMICSMART Inc. shares.

As we have mentioned many times before, we have decided to transfer the shares to enable COMICSMART
Inc. to make even bolder and more flexible business investments and operations by conducting business
operations and fundraising outside of the Group.

As the scheme is described on the lower left, we have decided to reduce our current 89.4% stake to 32.6%
and make it an equity-method affiliate of the Company by the end of March. Factoring this, we plan to record
JPY2.2 billion as our profit in Q1 of FY2024.

We now also develop businesses other than the IP Platform Business in the Media Platform Business. As |
mentioned earlier, we are now in a position to make this a profitable business segment, and we would like to
start FY2024 with the goal of establishing it as a steady and profitable business.
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44 Medium-term Business Policies SEPTENI

(3-Year Plan, after reclassification of discontinued operations) .

Growth centered on the Digital Marketing Business is expected to lead to

increases in revenue and profit and higher operating margins.

Consolidated 3-Year Plan R
(After reclassification of discontinued operations)

= Revenue Non-GAAP operating profit =#-OP margin (relative to revenue) 35 0

1Y
o

31.0
27.7

CY2023 FY2024 FY2025 FY2026
(Result) (Estimate) (Plan) (Plan)

Please turn to page 44. This is the three-year plan of the Medium-term Management Policies.

This is a comparison after reclassification of COMICSMART Inc. as discontinued operations. Also, FY2023 had
a 15-month fiscal year; this is from January to December in CY2023. The information presented here is to
compare figures for that time period.

In our three-year plan for FY2024, FY2025, and FY2026, our plan is to achieve solid double-digit growth in
revenue and Non-GAAP operating profit in each year.

Moreover, we made a large human capital investment in FY2023. We would like to recover the investment
and increase our profitability, as well as to achieve sales of highly profitable products through synergies within
the Group, and to take on and launch new businesses, mentioned earlier, during these three years. We would
like to increase our operating margin as a KPI for these three years.
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45 Capital Allocation Approach «: SEPTENI

The Company provides appropriate shareholder returns while considering

and executing investments for business growth in each area as appropriate.

Future Capital Allocation Approach
* Investment for organic growth and new

IRPF  business creation

CEEREEERCCUE - Consider M&A as appropriate for growth
in each area of digital marketing business

Dé ?
mediure-term - Stable payment of dividend

plan period & N % i
» Continuous consideration to increase
dividend payout ratio

Cashand e 5 * Implementation of flexible share repurchases

deposits at
PSCEURLIEUER - Securing appropriate working capital

Page 45 shows the capital allocation approach. In this approach, we also basically intend to implement
appropriate shareholder returns while considering and executing investments for business growth in each

area as appropriate.

the end of
FY2023

For investment for growth, we will consider investments for organic growth, creation of new businesses, and
M&A for growth in each area of our core Digital Marketing Business, as appropriate. At the same time, we will
consider stable dividend payments to shareholders and continuous increases in the dividend payout ratio as
shareholder returns.

Also, we will continue to consider the execution of flexible share repurchases.
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46 EPS Trends and Outlook

: SEPTENI

During this mid-term management plan period, the Company aims to achieve approximately

double the growth in EPS from the level announced at the time of the FY2021 when the Company
declared the deepening of Dentsu alliance.

| Dy Total  (unit: ¥)
EPS Trends (FY2024 and beyond are assumed images at the present time) Wincrease [l Decrecse M Totol  (uni

31'3"8"1
Announcement of ~30.54 =
the deepening of
Dentsu alliance ! l
\2059 20.74 P
Increase due to| , Decrease due
share transfer | } tothe share
ofthelP | | transfer of the
11.58 Platform ¢ IP Platform
N Business& | ) Business
business | ‘
Dilution due to growth | )
third-party 1
allotrment !
capital increase
FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

*FY2023 figures are for 15 months and after reclassification of discontinued operations.

Please turn to page 46. This page show EPS trends and outlook.

When we announced the deepening of alliance with Dentsu Group in 2021, we stated that we aimed to
achieve growth of approximately double the EPS results. We would like to aim for approximately double
growth over the next three years starting in FY2024, from a base of about JPY20 at the time of announcement
of the deepening of alliance in FY2021.

As | mentioned earlier, we will see a temporary increase in EPS in FY2024 due to the increase from the transfer
of COMICSMART Inc. shares, which operates the IP Platform Business. We would like to realize our medium-
term plan to double EPS from 2021 with organic growth in FY2025 or FY2026.
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8 Figures in Earnings Estimates «: SEPTENI

Disclosure of changes in fiscal year end and reclassification of discontinued operations

2021 -_ 2023 2024 ——
orresponding

documents

15 months,

before FY September/2022 FY December/2023 B 198
reclassification (before reclassification of (15 months, before reclassification of - material
of discontinuied discontinued operations) discontinued operations) P4~32
operations
Financial
Calendar CY20,2.2 ) CY2023 L CY2Q?4 X results briefing
year basis (:Mter feclassmcohc.m of (12 mo.nlhs. t::fter I'eClOSSI.fICGllOn of (.ﬁ,f‘u}l reclassnflcoh?n of material
discontinued operations) discontinued operations) discontinued operations) P37~50
Financial FY September/2022 FY December/2023 FY December/2024 Einaada
reporting (After reclassification of (15 months, after reclassification of (After reclassification of staterments
basis discontinued operations) discontinued operations) discontinued operations)

The Company changed its fiscal year-end, and FY12/23 was an irregular accounting period of 15 months.

In addition, following the resolution of the share transfer of COMICSMART INC., which operates the IP Platform
Business, the Company has classified this business as discontinued operations.

In earnings estimates, the Company has simply aggregated the consolidated P/L for January to December 2023 for
comparison purposes and are presenting figures on a 'calendar year basis,' after reclassifying the IP Platform Business
as discontinued operations.

Lastly, we have earnings estimates for FY2024/12. From this time onward, we will explain our forecasts for
FY2024, using a period from January to December and figures after reclassifying the IP Platform Business as
discontinued operations.

49 Full Year Consolidated Earnings Estimates for FY12/2024 s SEPTENI

Steady growth centered on the Digital Marketing Business, and a boost to profit

attributable to owners of parent due to the sale of the IP Platform Business, and a
significant increase in EPS are expected.

e Jan to Dec 2023 Earnings estimates for
funl: Vima) (Calendar year basis) FY12/2024 Expacied gromth rake

Revenue 27,674 31,000 +12.0%
Non-GAAP operating profit 4,016 4,700 +17.0%
Profit attribu;::);itto owners of 3,736 6.500 +74.0%
Earnings per share (¥) (EPS) 17.97* 31.38 +13.41
[Referencel Net sales 138,036 150,000 +8.7%
Dividend per share (¥) —_ 7.9 -
Dividend payout ratio (%) - 25.2 -

*Calendar year EPS is for reference only.

Earnings estimates for FY2024/12 is shown on page 49. First, revenue is expected to increase 12% to JPY31
billion YoY. Non-GAAP operating profit is expected to increase 17% YoY to JPY4.7 billion. Factoring this and
the transfer of shares in the IP Platform Business, mentioned earlier, profit attributable owners of parent is
expected to jump 74% YoY to JPY6.5 billion. EPS is expected to be JPY31.38, up JPY13.41 YoY.
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In addition, we plan to pay a dividend in the form of JPY7.9.

50 Full Year Consolidated Earnings Estimates for FY12/2024 ‘

% %

* ¥ ¥

The Company aims for growth above the market growth rate,

=: SEPTENI

centered on the Digital Marketing Business.

Results in

. Earnings Results in Jan- Earnings
c ¥ Jan-Dec 2023 ? Expected Dec 2023 2 E ted
(unit: ¥mn) (:::I‘en:;r year estimates for gr:v?/th rate (cal::dar Vear estimates for gr:xfl: ri:te
basis) FY12/2024 basis) FY12/2024
Digital =
25,908 28,900 +11.5% 6,791 7.500 +10.4%
Media Platform 1,958 2,300 +17.5% 22 10 -55.1%
Elimination or
Consolidated 27,674 31,000 +12.0% 4,016 4,700 +17.0%

The breakdown of each business is shown here. We are committed to achieving double-digit YoY growth in
revenue and operating profit especially in our core Digital Marketing Business.

In addition, the Media Platform Business aims to be profitable since the current fiscal year. We would like to
work to firmly establish profitability and further expand the business from FY2024.

This concludes all for the explanation from me. We look forward to your continuing favor.

Thank you very much for today.

[END]
Document Notes
1. Portions of the document where the audio is unclear are marked with [Inaudible].
2. Portions of the document where the audio is obscured by technical difficulty are marked with [TD].
3. Speaker speech is classified based on whether it [Q] asks a question to the Company, [A] provides an
answer from the Company, or [M] neither asks nor answers a question.
4. This document has been translated by SCRIPTS Asia.
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia’s event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company’s most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY’S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia’s content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia’s content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2024 SCRIPTS Asia K.K. (“SCRIPTS Asia”), except where explicitly indicated otherwise. All rights
reserved.
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